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DISCLAIMER AND/OR LEGAL NOTICES 
 
The information presented herein represents the view of the author as of the date of 

publication. Because of the rate with which conditions change, the author reserves the 

right to alter and update her opinion based on the new conditions. The report is for 

informational purposes only. While every attempt has been made to verify the 

information provided in this report, neither the author nor her affiliates/partners assume 

any responsibility for errors, inaccuracies or omissions. Any slights of people or 

organizations are unintentional. You should be aware of any laws which govern business 

transactions or other business practices in your country and state. Any reference to any  

person or business whether living or dead is purely coincidental. 

 

The Purchaser or Reader of this publication assumes responsibility for the use of these 

materials and information. Adherence to all applicable laws and regulations, federal, 

state, and local, governing professional licensing, business practices, advertising, and all 

other aspects of doing business in the United States or any other jurisdiction is the sole 

responsibility of the Purchaser or Reader. 

 

This report may not be shared, copied, or transported in any format.  It is for the use of 

members of the Confidence Café only. If you are not a member and receive this report 

please notify the Confidence Café immediately at info@consuelomeux.com   
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Greetings New Member,  

Thanks for being a new member of the Confidence Café.  This is the type of report and 

information you can expect to receive as a member.  

Facebook and LinkedIn are two of the largest, most popular social media sites on the web.  

Billions of people are members of both.  

As a confident business woman you should have a strong professional profile on these sites. 

This special report provides steps to make those updates, giving you the best opportunity of 

maximizing your chances of being recognized on these sites.   

I hope you find this report useful. Enjoy. 

Dr. Consuelo  

Consultant/Mentor 

Confidence Café  

Consuelo@consuelomeux.com 
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Customizing your Facebook Page 

Facebook Pages have become more important than ever this year for online business 
branding.  Facebook released its own infographic on their Facebook Page detailing its 
phenomenal growth and current world status: 

 

Notice that the average number of “Likes” almost doubled in a six-month period.  With 
numbers like this, even if you capture the merest wisp of a percentage of your target 
market’s “Likes”, it can make a significant impact on your: 

• Social validation 

• Expert authority 

• Responsive subscribers 

• Viral sharing 

But note:  That will only be the case if you have thoroughly customized and optimized your 
Facebook Page. 



Confidence Café – Members Report – May Not Be Shared 

www.confidentbusinesswomen.com   5 

In early 2013 the social network took direct action and relaxed its Facebook Page rules in 
two significant areas: 

• Contest rules 

• Cover photos 

Now let’s look at your Cover photo (the background graphic in your Facebook Page header), 
since this is one of the key areas you can customize the most easily. 

Step 1. Understanding Recent Changes 

As of December, 2012, Cover photos began to allow up to 20% text in cover photos).  
Follow that rule rigorously, and you’ll be well within the limits of Facebook text tolerance. 

But exactly how much text does “20%” cover?   

You can quickly find out by loading your finished Cover photo graphic into this handy online 
tool by Paavo Schmid: 

 

To check your cover photo using this tool: 

1. Type your Facebook Page URL (or the part after “facebook.com/”) into the textarea 
box. 

 

2. Click on each individual square containing text.  The square will highlight itself in 
orange immediately and the Cover-Photo tool will give you the percentage each 
block takes up as you select these. 
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Here’s one of the cover photos used for a Page belonging to the Huffington Post: 

 

That’s all there is to it! 

If you update your cover photo frequently (and you should definitely consider doing this as a 
strategy for Facebook ranking), you can even embed Paavo Schmid’s tool on your website, 
for ease of checking each new update.  (Simply grab your snippet of code and insert.) 

 

Here are the important elements to brand, optimize – and customize – on your Facebook 
Page: 

• Your Cover photo 

• Your Profile photo 

• Your About section  

• Your links  

• Your Facebook Page URL 

• Your tabs 
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Step 2. Customizing Your Cover Photo 

Before you start creating or commissioning a custom cover photo, do check out the latest on 
what you can and can’t do at Facebook Pages Terms. 

Make sure that the photos you use for your cover reflect your business or product benefits 
or “personality”.  Translated into plain English, this might mean featuring: 

• The scenic lake on which your resort is situated 

• A fabulous specialty entrée your restaurant produces 

• Your published books, if yours is an Author Page 

• A call to action 

• Any “signature” graphic your clients or customers are familiar with – ones that make 
them think instantly of you or your business 

Use colors associated with your business brand.  If your website is a smart, sharp, eye-
popping red and white, make sure the colors reflect this on your Facebook Page. 

If possible, use the same header as your business website – but you can keep the Cover 
content fresh by updating it with a call-to-action, slogans, photo insets – anything to catch 
your visitor’s attention while telling her what your Page is all about. 

Here is a superb example of a perfectly-customized and branded cover from Pizza Express. 
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Let’s take a look at why it works so well.  This header area: 

• Includes the Pizza Express logo and tagline for branding 

• Presents an eye-appealing photo of their signature product 

• Makes great use of custom app tabs, inviting engagement 

• Makes great use of white space, leading the eye where it needs to go (logo, food, 
app tabs) 

• Observes the 20% rule 

Be creative with your Cover photo.  Change it to reflect the seasons, or feature a Holiday 
theme.  Use it to present new dishes from your restaurant, display books on your Author 
page or show a scene from your most recent event.  Realize that your Cover photo can tell 
your clients or customers all about you, your business and its biggest current benefits – plus 
what it’s all about – all at a single glance. 

Cover photos should be: 

• 851 X 315 pixels (ideal) 

• .JPG format 

• 399 X 150 (absolute minimum – your photo will be stretched to fit at this size) 

• RGB color, rather than CMYK (in your .JPG settings) 

• Less than 100KB file size 

You may use a .PNG file for images containing your logo or text (for better quality 
rendering). 

Step 3. Customizing your Profile photo 

Tradition dictates you use either your logo or a headshot as your Page’s Profile photo, and 
this remains a sound rule:  However, don’t hesitate to be creative if you think another image 
would serve better.  (Example:  Superimposing your face or logo on your QR code.) 

Whatever you decide, just be sure that your Profile photo stands out. 
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Profile photos should be: 

• 160x160 pixels (square) 

• 180x180 pixels (absolute minimum) 

Remember – don’t use your headshot on your Facebook Page unless you are your brand. 

Step 4. Customizing Your “About” Section 

What many people don’t realize is that your “About” section information will be dictated by 
the category in which you place your Page.  For example, if you have a Community Page, 
you will be allowed to include only a “Long Description” and a website link – and you won’t 
have access to Facebook Insights (tracking metrics). 

On the other hand, if you have a Brands & Products Page, you can enter: 

• A short and long description 

• A company overview 

• Products 

• Awards 

• Mission 

• Founder information 

• Address, Phone, Email 

Your “About” section is what search engines actually glean your public Facebook 
information from, since Facebook Page information is public by default.  So do fill in all the 
information requested for your “About” section – even though selected contact information 
and the “Short Description” is all your readers will most likely see. 

Your short description is what people see when they look at your “About” section. 

 

In the above example, super-blogger, Seth Godin, chooses to concentrate on a single call to 
action with a unique contact detail.   

(You might prefer to include keywords or other social site links, if this is included in your 
Page category.) 
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How to customize your “About” section: 

1. Log in to Facebook as your Page. 

2. Select the “Edit Page” Tab at the top right corner of your Admin section.  From the 
drop-down menu, select “Update page info”. 

 

3. You will probably be surprised at all the fields you still need to fill out.   

 

To fully optimize your Facebook Page for the search engines (and your target visitor), as 
well as for future Facebook advertising, complete this section as thoroughly as possible, 
using your top keywords. 

Remember, most of this won’t appear in your “About” tab, and the fields you do see when 
you go to update your Page info will depend on your Page category. 

Step 5. Customizing Your Tabs 

One of the best ways to increase lead generation from your Facebook Page is to customize 
your tabs.   

Surprisingly, a large majority of brands and businesses still don’t do this. 
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One Page that does use focused, custom tabs belongs to The Nerdist.  

 

The Nerdist is not such a nerd after all:  He has shrewdly inserted custom YouTube and 
Pinterest tabs, since these are online content venues he wants to promote. 

One app that might have been even better in a Facebook Page tab:  A sign-up incentive 
tab.  You can easily make one with third party apps such as those provided by Woobox. 

Woobox is not only easy to use; it offers an amazing variety of apps and the tabs to go with 
them. 

 

There’s a $1.00, one-month trial for 100 fans and after that, pricing starts at $15.00 for up to 
1,000 fans. 

There are also completely free apps you can use, including tabs for: 

• Twitter 

• Instagram 

• Pinterest 

• YouTube 
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An even easier solution, depending on the type of app and tab you want to create – use 
TabSite.   

When you sign up with TabSite, you get two free apps – and for many businesses, this is all 
you may need.  (Pricing is highly affordable if you need more, starting at $10.00 per month.) 

 

You can use apps and display your best tabs in your header area for all sorts of purposes: 

• Sign up incentives 

• Contests 

• Videos (YouTube) 

• Coupons 

• Deals 

• Other social networks (e.g. Your Twitter Tab; your YouTube Channel) 

• Sample Chapter of your book 

• Free gift 

• Poll or survey 

Whatever you do, however, don’t just leave Facebook’s default tabs there. (Facebook 
provides complete instructions on how to swap out your tabs.) 
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Step 6. Customizing your Facebook Page URL 

You have one chance to change your Facebook Page URL to a keyword-optimized or 
branded URL, which you can do by following these Facebook Page name change 
instructions. 

 

You cannot use someone else’s trademark (e.g. “http://www.facebook.com/pepsi”) or 
generic terms (“http://www.facebook.com/soda”).  Use your brand name, your name or 
product name if possible. 

All six steps will help your page get noticed, and “Liked”.  (If you need a little boost to gain 
those first fifty or so “Likes”, click the “Promote Page” button in your Admin Panel and 
allocate a modest amount to quick advertising.) 

 

But there’s one more vital step you need to take and commitment you need to make…   

• Visit your Page every day – and keep the conversation rolling. 
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Customizing your LinkedIn Page 

LinkedIn is one social network you shouldn’t ignore, if you market to a particular industry or 
run a B2B company.  LinkedIn’s recent changes have increased its value.  It is currently 
enjoying a 90% increase in daily page views and experiencing a huge jump in global ranking 
during the last quarter, according to Alexa.com.   

This makes it one of the top social networks – and websites – in the world. 

 

It goes without saying that you should create a profile for yourself on LinkedIn, but if you run 
a company, you should also create – and customize – your LinkedIn Company Page. 

Many people do the first two (create a LinkedIn Profile and even create a Company Page), 
but finding a well-optimized LinkedIn Page is difficult. 

So let’s make sure that customized, focused LinkedIn Page is yours. 

Step 1.  Ensure you are Eligible 

LinkedIn has strict rules about Company Pages, so first make sure your Company qualifies. 

1. You need Intermediate or All Star profile strength. 

2. You need a verified email address from your company’s domain (e.g. 
“info@mycompany.com”) – not a public email address (e.g. yahoo.com or 
gmail.com). 

3. You are a genuine company employee or part of the management team and 
designated as such in the “Experience” section of your profile. 

4. You haven’t already used that company domain and email to create a Company 
Page 

5.  You must already have “several” connections 

If you meet those requirements, you may even already have created your Company Page.  
But let’s see how we can customize it to do even more for your company… 
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Step 2. Start with Your Personal Profile 

If you’re thinking of your LinkedIn Page simply as a company profile, you are under-utilizing 
it. 

First, think about the way others view your Page.  Their first glimpse is most likely going to 
occur when they hover their mouse over your company icon in your personal Profile.  
LinkedIn will glean facts from your Company Page “About Us” section and display them in a 
snapshot/summary-style pop-up window. 

So how do you want to be seen, when someone hovers over your Company name within 
your LinkedIn profile?  Like this? 

 

…Or like this? 

 

So before you ever get around to tweaking anything else, make sure your Company Page’s 
“About Us” section is fully completed and set up for this type of pop-up view – using: 

• Your keywords (e.g. “skin care products”, “botanical”, “anti-aging”, “natural 
balancing”, etc.) 

• Description (with the most important details in the first three short lines) 

• Industry field properly categorized 

• Your logo uploaded 

If you have employees (people who are going to type your company name as their current 
place of employment), making sure your LinkedIn Company Page “About Us” section is 
even more important, since people may hover over their place of employment.  
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For each employee connected to your Company, their visitors provide a multitude of 
contacts you don’t yet have, ready and ripe to “Follow” your company. 

But they will only be able to choose to follow your Company if you have filled in your “About 
Us” section completely. 

 

 

Step 3.  Creating and Optimizing your Company Page 

In the screenshot, above, you can see a small image displayed – the Company logo.  
Upload it to your Page, and it will appear both on your Page and in your pop-up. 

Let’s create a Company Page from scratch.  (If you already have one, you can follow the 
same steps by editing your Page.) 

1. From your “Interests” tab, select “Companies” from the drop-down menu. 

 

2. A page will open up, listing companies you follow.  Over on the upper, right-hand 
side, you’ll see a small line of anchor text saying “Add a Company”. 

 

Click on it! 
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3. Another page will open, containing a simple sign up box. 

 

• Enter your Company Name 

• Enter your Company email address 

• Click the radio box to verify that you are an official representative who has the 
right to act on behalf of the Company 

• Press the blue “Continue” button 

4. A new page will open up, and this is what you’ll see above the fold. 
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First, fill in your Company Name and Company Description.  Keep all your most 
important information under 250 characters (that’s what will display in Profile popups). 

You do have up to 2,000 characters to talk about your company, and by all means do so 
if you have information to share that will really interest your ideal contact. 

5. On the right-hand side, customize your basic Company information from simple drop-
downs. Most notably “Company Type”: 

 

…And “Main Company Industry”. 

 

6. Across the top, you’ll also see other horizontal tabs.  Make sure you fill these out 
also. 

 

Take your time.  You don’t have to press the “Publish” button until you are totally 
satisfied with your content. 
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Step 4.  Adding Images 

Here’s where you want to start adding visual media.  While still in the “Overview” section, 
scroll down below the fold until you come to the “Image” field.  This is where you can 
upload larger photos of company premises, events, and the like. 

You must be the Company Administrator to upload images. 

Any images you upload must be a minimum 646 X 220 pixels, and no greater than 2MB 
in file size (.JPEG, .PNG or .GIF format.) 

 

Adding Your Logo: 

You have the choice of adding either a rectangular or square version of your log.  Scroll 
down to the fields directly below “Image”. 

The square logo is used in your Network Updates. 
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As you can see, the rectangular (“Standard”) logo should be 100 X 60 pixels and the 
square should be 50 X 50.  (LinkedIn will resize, but do get the proportion ratio right.) 

Add images that help create a strong identity and presence: 

• Of your products, books, and other company merchandise 

• Events 

• Staff 

• Premises  

• Signage 

• Vehicles (if these display signage or a distinctive look – e.g. a fleet of identical 
lime green Fiats) 

• Mascots 

And anything else that helps brand your business. 

Now here’s where you can really kick it up a notch… 

Step 4.  Adding the Extras 

That’s just the basic bones of your Page.  Set a goal for it.  Remember that your 
LinkedIn Company Page is not meant for socializing – it’s a formal vehicle for 
showcasing your company.   

This is hard for some people to grasp, because they are so used to be told “engage, 
engage, engage”: However, there’s no faster way to brand yourself as a newbie on 
LinkedIn than to post content that should be on your Profile on your Company Page 
instead.  Just because you are not going to enter into discussions on your Page, don’t 
think you can “set and forget” your information.  Think of your Page as a Newsmagazine 
dedicated to your company and post news and updates. 

These should focus on what your company is doing:  Not on you.  Typical material for 
updates includes: 

• New products or services 

• New employees 

• Updated products, service packages 

• Seasonal promotions 

• Awards 

What you are really doing is telling your company’s story – as it is happening.   
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Frequent updates will make your Company feel alive, vibrant and buzzing with life on 
your LinkedIn Company Page. Set a schedule for performing these updates. If you have 
an employee or regular contractor who works with you, designate them to collect 
updates and have a weekly meeting on what you’re going to post.  (Make them an 
administrator for your Page.) 

But here’s what to set up right now: 

1. Set up a Showcase Page 

While you have your Page up in your sights, click the “Edit” button and select “Create 
a Shocase Page” from the drop-down menu. 

 

Your Showcase Page can allow you to present a “message” and presence honed to 
please your ideal target audience. You can create more than one Showcase Page  
LinkedIn recommends creating “a dedicated Page for each aspect of your business 
with its own message to share”.  (Think of these as magazine feature articles.) 

 

Present selected updates as Showcase Pages.  (The wizard will walk you through 
set up.)   

Still not sure?  Read much more about Showcase Pages in LinkedIn’s Help Section. 
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2. Add Your Products or Services 

Don’t be one of the horde who post a description of their business and then think that 
suffices.  Populate your Products and Services section with specific products or 
packages. 

There are many advantages to doing this: 

• “Products and Services” is set up to invite recommendations from your clients 
or customers 

• You can publicize, promote or record events 

• Showcase not just products, books or services, but also any company apps 
you provide or have created 

But it is the recommendation power that really pushes this section into hyper-drive. 

By following the easy-to-use wizard, you can quickly: 

• Choose between presenting a product or a service 

 

• Choose from a list of categories for optimization and easy search 

• Designate your own custom category (select “Other”) 

• Upload a product or package image (100 X 80 pixels) 

 

 

 

 

• Name and describe your product or service 

• Include a landing page URL 

• Include a contact person (who must be a LinkedIn member) 

DO add an image for your specific product or service package – even if it’s just a 
screenshot of your web page package listing.  

If you don’t, LinkedIn will squeeze your company logo into 100 X 80 pixel format! 
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• Create: 

o A bulleted list of features or benefits 

o A disclaimer 

• Add a promotion 

 

• Add a YouTube video 
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Really – it’s never been easier to promote a product or service package!  You can 
have the equivalent of a professionally designed and optimized, dedicated Product 
Page up in a matter of minutes! 

(Just make sure your content focus is not on showing how great your product is, but 
how great it will be for your audience!) 

3. Add up to Three Banners to your Company Page 

Be sure to “Follow” your own page.  This will allow you to access it quickly for 
changes.  Use the blue “Edit” button to access features available. 

When uploading images (Step 3 of set up) you can upload banners of 646 X 222 
pixels.  Upload your image as a .PNG file.  (LinkedIn provides instructions on how to 
create a .PNG file.) 

You can also include URLs at the top of your banner image to send people directly to 
landing pages. 

NOTE:  You need to upgrade to a silver or gold profile before you can add 
rotating banners. 

Make full use of rich media and create a consistent presence and identity for your company. 

In conclusion, it’s not hard to create Company Pages on LinkedIn.  If you’re serious about 
your business, it’s foolish not to do so. 

Follow these best practices to keep your company feeling alive and active: 

• Update often. 

• Use custom URLs and promotions. 

• Add those products or services.  The last thing you want a potential client to 
see when they click on your “Products and Services” tab is this! 

 

• Share your page! 

And, above all, make sure you invite and secure Recommendations on your Company 
Page (and check your Insights tab to evaluate your Page performance).  If you set up your 
Company Page and customize it as completely as possible, following these steps, it will 
become one of your greatest assets in promoting your B2B products and services. 
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Confidence Café Membership 

 

We meet for live coaching and mentoring on the 2nd & 3rd Tuesday of each month at 10 – 11 
a.m. PST (2 – 3 p.m. EST).  Please check the international time depending on where you 
live.  

2nd Tuesday – Call in to get advised on updated business strategies and marketing 
concepts. Open coaching as time allows.  

3rd Tuesday – Open coaching on the topic of the month or other questions.  

You will receive a reminder email with the dial in number for the conference line a few days 
before the call along with any handouts for the month.   

You’ll also get information in your regular Confident Business Women email newsletter each 
week that arrives in your email every week.    

It’s exciting to have you on board.  I can’t wait to hear your voice, answer your questions, 
and provide support and mentoring to help expand your business influence around the 
world.  

 

Dr. Consuelo  

Consuelo Meux, Ph.D., Consultant/Mentor 

Confidence Café  
Consuelo@consuelomeux.com 
http://confidentbusinesswomen.com 
 

 

 


